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TEACHING ACTIVITY:
Her teaching activity has been carried out entirely in the Faculty of Economics and Business Studies
of the University of Zaragoza, where she has taught regularly in the three cycles. She has six
recognised five-year teaching periods.

She has participated in numerous seminars and master’s degrees at different universities and has
actively collaborated in the preparation of training courses for various institutions and companies.

She has coordinated two Own Studies at the University of Zaragoza: the Postgraduate “Economics of
Commercial Distribution” from 1990 to 1995, and the Master in “Business Communication and
Advertising” from 2002 to 2012; and directed in the period 1998-2003 the Master in Marketing and
Commercial Management organized by the University of Zaragoza and the Marketing Club of this
city.

RESEARCH ACTIVITY:
Positive evaluation of the six “six years” of research requested. Period (1982-2017).

Positive evaluation of the first tranche of transfer requested.

Main Lines of Research: Management of customer relationships, experience marketing, multichannel
marketing, adoption and dissemination of new technologies, strategic analysis of the Spanish
banking sector, commercial distribution, development of new products, marketing of basic services
and e-commerce.

Research Projects: Since 1985 she has regularly participated, as principal researcher, in more than
30 public and private research projects (Ministry of Science and Technology, Ministry of Labour,
Ministry of Education and Science, CICYT, Ministry of Social Affairs, Foreign Bank Foundation, FIES
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Foundation or Aragonese Economy Foundation). She is also principal investigator of the “Generés”
Research Group of Excellence, recognized by the Government of Aragon, which has about twenty
members.

Publications: She has published her research in more than 20 books and more than 200 articles in
different national and international journals, among which stand out: Journal of Academy of
Marketing Science, Strategic Management Journal, Journal of Service Research, Journal of Interactive
Marketing, Research Policy, Supply Chain Management, Journal of Business Ethics, Industrial
Marketing Management, European Journal of Marketing, Journal of Marketing Management y
Technovation.

Conferences and Congresses: She has given conferences and monographic courses in the majority of
Spanish universities and has presented around 150 communications and papers in as many national
and international congresses.

Directed Doctoral Theses: She has directed 14 doctoral theses, five of which have been recognized
with the Extraordinary Prize and three of them with the prize for the best Doctoral Thesis read in the
area of Commercialization and Market Research. She is currently directing a new thesis on B2B
relationships.

Other Research Activities: From January 2001 to December 2004 she was editor of the Spanish
Journal of Marketing Research and afterwards she acted as the editor of Cuadernos Aragoneses de
Economía. She was also a member of the Editorial Board of different magazines such as Cuadernos
de Economía y Dirección de la Empresa, Revista de Marketing Público y no lucrativo, Universia
Business Review and Revista Española de Investigación de Marketing. She is a member of the
Editorial Board of the University Presses of the University of Zaragoza.

She has been President of the Organizing Committee of the VIII Meetings of Marketing Professors and
of the II International Conferences on Public and Non-Profit Marketing. She has been a member of the
Scientific Committee of numerous national and international congresses.

She has been President of the Scientific Association of Economics and Business Management
(ACEDE) and member of the European Association of Economics and Business Management.

UNIVERSITY MANAGEMENT:
She has been Economics Manager of the National Plan for Scientific Research, Development and
Technological Innovation (2008-2011), under the Ministry of Science and Technology (January 2009-
December 2011).

She has been a member of the Commission of Accreditation of Chairs for the areas of Economics,
Legal and Social Sciences, during the years 2010-2012.

From 2004 to 2014 she has been a member of the Advisory Council on Research, Development and
Innovation (CONAID) of the Government of Aragon.

She has held various positions at his university. She has been from 1993 to 1998 and from 2002 to
2004 Director of the Department of Economics and Business Management at the University of
Zaragoza. She was Vice-Dean of Academic Organization of the Faculty of Economic and Business
Sciences from 1990 to 1993. She is a member of the Faculty Board, and has belonged to the
Commissions of Teaching Order, Contracting, Control and Evaluation of Teaching (of which she was
President for 5 years), the Study Plan and the Strategic Plan of the University. She has been part of
the Faculty of the University since 1993 and has belonged to the Commission for the Elaboration of
the Statutes of said University and to the Teaching and Research Subcommittee. She was Vice-



President of the Faculty of the University of Zaragoza from 2013 to 2016. Since 2016 she is the Vice-
Rector for Culture and Social Projection of the University of Zaragoza.
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Commercial Management I (3º GADE y 3º LADE)

Academic Year 2018/19:

Master’s Degree in Management, Strategy and Marketing:

Theoretical Bases in Marketing
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