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TEACHING
Subjects Taught Academic Year 2020-21:

e Market Research | (Bachelor’s Degree in MIM)
e Market Research Il (Bachelor’'s Degree in MIM)

Subjects Taught Academic Year 2015-16:

e Market Research | (Bachelor’s Degree in MIM)
e Market Research Il (Bachelor’s Degree in MIM)

Subjects Taught:

Introduction to Market Research (Degree in MIM)

Market Research | (Degree in MIM)

Market Research Il (Degree in MIM)

Commercial Communication: New Approaches and Methodologies (Master in Organizational
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Business Strategy and Commercial Techniques in the Food Sector (University Master’s Degree
in Introduction to Research in Agricultural and Environmental Sciences)

He belongs to the interdisciplinary group of Teaching Innovation through ICT tools in technical and
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