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TEACHING
Degree in ADE:

e Introduction to Marketing
e Introduction to Market Research

Degree in Physical Activity and Sport Sciences:
e The sports marketing oriented to the activities in nature
Subjects without teaching, with the right to an examination: Diploma in Business Administration:

e Commercial Address
e Marketing Strategies and Plans
e Market Research

Subjects taught academic year 2019-2020:

e Commercial decisions (Bachelor’s Degree in Business Administration)

e Introduction to Marketing (Bachelor’s Degree in Business Administration)

e Creation of Tourism Products (Master in Tourism Management and Planning)
e Supervisor of final projects for Bachelor’s Degrees and Masters

Subjects taught academic year 2020-2021:

* Market research (Bachelor’'s Degree in Business Administration)
e Creation of Tourism Products (Master in Tourism Management and Planning)
e Supervisor of final projects for Bachelor’s Degrees and Masters



