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Book chapters

Cambra-Fierro, J., Mendoza, M. Á. R., Gao, L., Polo, I. M., Trifu, A., & Pérez, M. E. L. (2021). Análisis de
las interacciones empresa-cliente a lo largo del customer journey: una propuesta de acción en el
sector asegurador. In Innovación y estrategias en el comercio y en servivios en general: de lo físico a
lo digital (pp. 35-57). Cátedra Fundación Ramón Areces de Distribución Comercial.

 

Awards

Extraordinary Doctorate Award, University of Zaragoza, February 2023

Best Paper Award in the Customer Experience & Journeys Track, 12th SERVSIG 2022 for the paper
titled “Managing the B2B customer experience: An empirical study of its impact on customer
outcomes”, June 2022

Best Paper Award of the Marketing Section, ACEDE 2022 for the paper titled “Moments of truth and
their impact on profitability and behavioral customer outcomes: A longitudinal study in a B2B
services context”, June 2022

Rodolfo Vázquez Casielles Best Paper Award of the Marketing Section, ACEDE 2021 for the paper
titled ” The unique role of customer experience variability and market turbulence in customer
retention”, June 2021

 

TEACHING

Academic Year 2022/2023

Degree in Business Administration (GADE):

Introduction to Market Research
Marketing Management I
Marketing Management II

 

Academic Year 2021/2022

Degree in Business Administration (GADE):
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Double degree Law/Business Administration (DADE):
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